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MEET OUR
READERS

When 140,000+ parents interact
with our products, family is at the
forefront of their minds. Our readers
are mostly women, 25-54 years

48,000

MONTHLY PRINT
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LONGEST RUNNING
PARENTING MAGAZINE
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Completed postgraduate ...... 24%
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2025 EDITORIAL CALENDAR

140,000+

TOTAL MONTHLY
MEDIA REACH

Editorial, special sections, and ancillary
publications across all platforms.

CINCINNATI

SPACE

MONTH | EDITORIAL COVERAGE SPECIAL SECTIONS ANCILLARY DIGITAL AND EVENTS 55 ART DUE
PRIVATE SCHOOLS AND DEC DEC
EDUCATION ISSUE CHARTER SCHOOLS EDUCATION DIRECTORY 10 12
EARLY EDUCATION
EARLY EDUCATION JAN JAN
EARLY EDUCATION ISSUE GUIDE DIRECTORY,
CAMP DIRECTORY 15 20
COLLEGE PREP SERIES, FEB FEB
TRAVELING ABROAD 15 20
AUTISM AWARENESS, FAMILY FAVORITE MAR MAR
COLLEGE PREP SERIES NOMINATIONS 15 20
COLLEGE PREP SERIES,
TEACHER APPRECIATION, qu 'ap(';
WATER SAFETY
STAYCATIONS, COLLEGE PREP SERIES, MAY MAY
KIDS EAT FREE, SENIOR SENDOFF SENIOR SENDOFF 15 20
FAMILY FAVORITE JUN JUN
BIRTHDAY ISSUE VOTING,
BIRTHDAY LISTINGS 15 20
THE BACK TO SCHOOL & AFTER-SCHOOL RTERMELLA JuL JuL
AFTER SCHOOL ISSUE ACTIVITIES 15 20
GRANDPARENTS, SUICIDE AWARENESS, AUG AUG
SKIN CARE AWARENESS 15 20
FALL FAMILY FUN ISSUE, EXCEPTIONAL NEEDS, SEPT SEPT
COVERKIDS ANNOUNCEMENT EXCERTIONALINEEDS RESOURCE DIRECTORY 15 20
ADOPTION AND INFERTILITY, FAMILY FAVORITE FAMILY FAVORITE ocTt ocT
HOLIDAY GIFT GUIDE, RS TIRNERS 15 20
FAMILY FAVORITE WINNERS
HOLIDAY HAPPENINGS GUIDE, z:zHgngoA':s "j|°5" "'20(‘)’
RING IN THE NEW YEAR GIVEAWAYS

EDITORIAL CALENDAR SUBJECT TO CHANGE WITHOUT NOTICE. LAST UPDATED 11.12.2024




cincinnatifamily

magazine.com

CINCINNATI'S DIGITAL DELIVERY

COMPREHENSIVE Website, Sponsored Content,
EVENT CALENDAR Newsletter

700+

MONTHLY

EVENTS LISTED o CINCINNATIFAMILYMAGAZINE.COM

Our website averages 43,000 monthly viewers
and 509,000 annual page views.Our readers
visit cincinnatifamilymagazine.com actively
looking for things to do and businesses to trust
in the area.
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[Your #1 Hometown Family Resourcol

‘Things To Do / Contests / Family Matters / Age By Age / Education / Directories / Digital Editons / Digita Guides

A\l YEAR-ROUND me/. Join Us
Al FAMILY FUN £ MyY.org
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—€@ SPONSORED CONTENT

e Sponsored content specially created
to drive traffic to your business.
5

- S = e Featured on our homepage for one
month, then remains on our
site indefinitely.

e Delivery also includes a newsletter and
social media post.

© WEEKLY NEWSLETTER

, Cincinnati Family’s weekly email newsletter
) has organically grown to 18,000+
. opted-in subscribers.

Carl the Collector
Debuts

Delivery: Thursdays

© PREMIUM DIGITAL PRODUCTS

i Call to learn more about our premium
\ digital products.

* Targeted Emails + Search Engine
» Programmatic Ads Optimization
* Pre-roll » Search Engine

» Geofencing Marketing



